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Prevention Network has been making CNY a healthier community since 1949 by providing
proven and measurable programs to prevent addictions and address other problem behaviors
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Sacred Ritual Safety

Proms are a time of celebra-
tion. For many teenagers, prom is the
ultimate event of their teenage lives.
Magazines, television, the mass me-
dia, websites, and sitcoms all play up
this event as some kind of “sacred rit-
ual.” Unfortunately, the prom is often
about much more then the dress, the
tux, dinner and dancing. Sex, alcohol
and other drugs are also crucial fea-
tures of prom night for many teens.
Sadly, these proms often end in trag-
edy due to careless and irresponsible
decision-making regarding alcohol use
and other high-risk behaviors.
Throughout the year, and especially
during prom season, parents, stu-
dents, and community leaders can
work together to promote responsible
decision making for young people.

Here are some tips to keep our
teens safe:

The Plan: Know your teen’s
plans in advance- where they will be
and with whom. Make yourself aware
of all the “hot spot” destinations. Dis-
cuss with them how they might deal
with difficult situations and how they
will be getting home to ensure they do
not get into a vehicle with an impaired
driver.

Back Up: It is always good to
have a back up plan. Make sure your
teen has a cell phone and/or cab
money in case of an emergency.

Cinderella: Give your teen a
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curfew and stay up for their return home.

Dry Ride: If your teen or their
friends hire a limo, make sure the limo
company does not allow drinking in their
vehicles. Always encourage seatbelts as
a necessary accessory.

Talk It Up: Talking with other
parents and school officials will help you
ensure the prom activities are safe.

Take Stock: Always know how
much alcohol there is in your home, put
bottles away after use, and try not to
make your liquor cabinet the focus of
any given room.

It’s Your Party: Refuse to sup-
ply alcohol to any teens. Remember, it
is illegal to serve alcohol to anyone un-
der the age of 21 and to allow minors to
drink. Make it clear that you maintain a
zero-tolerance policy towards underage
drinking, excessive drinking by adults,
drinking and driving or otherwise dan-
gerous behaviors. If you host a party,
keep in mind that you could be held li-
able for your guests’ behaviors even af-
ter they leave your party.

Get Busy: If you're planning a
prom party, help your teens choose a
theme; and organize alcohol-free activi-
ties, such as dancing, games and con-
tests to keep your guests busy.

Snack Attack: Be sure to provide sub-
stantial snacks and alcohol free bever-
ages. There are even countless

Continue on pg. 3

Rachel Amsterdam and Terrence Lawson,
members of 2007-2008 T1 Youth Staff



60 Years of Service

History is an important part of this agency. It
has had many positive interactions with the com-
munity over the past 60 years. In 1949, Judge
Walsh observed a high rate of recidivism in his
court as a result of alcohol related issues. That
realization formed the Committee of Alcohol, a
core of concerned citizens identifying the needs
of the community regarding addiction issues.
Treatment, intervention, and prevention services
for Onondaga County have grown since then.

The name Committee on Alcoholism was
eventually changed to the Council on Alcohol-
ism, Inc., a 501 (c) 3 community based organi-
zation. To better align with all addictions this title
was further updated to the Council on Alcohol-
ism/Addictions, Inc. That title remained as the
agency assisted the community with concerns
about alcohol and other drug abuse. In 1999,
during our 50th year, we filed the “doing busi-
ness as’ (d.b.a.) Prevention Network to better
identify the services and modality of the agency’s
multiple programs. We remain focused on pre-
vention and early intervention programming tar-
geting youth, parents and the community-at-
large. In 2008 we provided prevention and inter-
vention programming that reached 24,556 adults
and 6,382 youth.

All 60 years of service have been supported
by the community, augmenting agency generated
revenues, and Onondaga County and NYS fund-

ing.

We appeal once again for your support by
joining our 60th Celebration. Commit to be a
corporate or individual sponsor, donate silent
auction items, and join us on April 24th at the Ho-
tel Syracuse for our annual dinner.

For more information on how you can help
advance the work of Prevention Network, call
471-1359 today. It is through your continued
support that we can make a difference.
Sincerely,

Bradley E. Finn, Executive Director

Celebration
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Corporate sponsorship opportunities are
available. Contact Maura Bowman at
mbowman@PreventionNetworkCNY.org

Website:

Our address has changed to:
www.PreventionNetworkCNY.org

Visit our current sight but know a new
look is under construction with assistance
from the Daly Communications Group.

Target date to roll out the updated site is
late Spring. We will keep you posted.
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Prom Prep

recipes for tasty, fun alcohol free drinks.

(cont. page 1)

Don’t Be Over-Run: In order to keep parties manageable,
it's smart to set a limit on the number of guests you will allow.
Adult supervision is a must. Work with other parents and the
school/community members to discourage or prevent “bush/field”
parties, which can easily get out of hand.

Act Your Age: Actions speak louder than words. Talk all
you want, but the best way to teach your children about responsi-
ble decision making is to set a good example. One of the worst
mistakes you can make is engaging in high-risk behaviors your-
self.

Prevention Network’s Teen Institute program will be hosting
its 7" annual pre-prom semi-formal on March 215, Students
who attend this event sign a T.I. Promise to abstain from us-
ing alcohol, tobacco and other drugs for this event and ad-
vocate for this healthy lifestyle choice during their school’s
formal events.

AbSOI Ut M iSta ke — troubling new trend

Absolut broke new ground recently by airing a 30-second TV
spot during the third hour of the Grammy Awards, which broadcasted
on CBS. The commercial ran in 15 of the largest media markets on
many CBS owned and operated stations, reaching 31% of all U.S.
TV households. Not only is this a big step for Absolut and its parent
company Pernod Ricard, but it is a bit of a breakthrough for the spir-
its industry which typically does not advertise on broadcast networks
(NBC, ABC and CBS). This also marks the first time a commercial
for a distilled-spirits product has appeared on any CBS-owned TV
station and the first time it aired during the Grammys.

Growth in the spirits biz has slowed recently as the economic
downturn has prompted consumers to trade down and drink more at
home. It was reported that U.S. spirits industry revenues grew 2.8%
to $18.7 billion last year, while volume rose 1.6% to 184 million 9-
liter cases. Although the industry experienced growth in 2008, it was
not as much as in years past.

After years of only advertising in print, Absolut launched its first
commercial in 2002 and now spends 30% to 40% of its ad budget on
TV advertising, mostly on cable shows like Bravo, Comedy Central
and Spike. More Absolut ads will be shown on broadcast and cable
in the future. Brown-Forman, Beam Global and Bacardi also adver-
tise on cable networks.

NBC was the first broadcast station to run spirits advertising in
2001 with a Smirnoff ad appearing during Saturday Night Live. Al-
though that spot was meant to be followed by months of pro-social
messaging about responsible alcohol consumption, the subsequent
backlash from Congress and advocacy groups made it impossible
for NBC to continue the deal.

Tully H.S. Students Colleen Holland and
John Rapp at the 2008 T1 Semi-formal
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